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We are Reason Digital



̖̈Я̣̖ ̒ ̤̠̝̔̒̚ ̡̖̟̥̖̣̣̤̖̚ ̟̒̕ ˦ˡ˜ 
strong team of digital innovators.  

̟̖̄̔̚ ̖̟̘̓̚ ̗̠̦̟̖̕̕ ̟̚ ˣˡˡ˩ ̨̖Я̧̖ ̨̠̣̜̖̕ 
solely with organisations that deliver social 
impact -    including charities, housing 
associations, universities and healthcare 
institutions.

Our team are driven by our mission to use 
digital to solve the problems that actually 
matter . 

We see digital as a force for social good and 
technology as a way to have the most scalable, 
positive impact on the world we live in.



Current Partners



Co- Founder

About Me

My expertise is in doing good with digital

˺Я̞ ̒ ̤̖̣̝̒̚ ̤̠̝̔̒̚ ̡̖̟̥̖̣̣̤̖̚ ̗̠̦̟̖̣̕ 
and charity trustee.

I wrote a book on digital fundraising.

˺Я̞ ̣̠̦́̕ ̥̠ ̡̙̖̝ ̙̖̅ ̣̦̤̤̖̝̝̅ ̣̦̤̥̅˝ ̠̦̥̤̄̔˝ ˽̖̘̠ 
Foundation, Age UK and many more with digital.

I love playing with AI, the great 
̠̦̥̠̠̣̤̕˝ ̟̒̕ ˺Я̞ ̦̣̣̖̟̥̝̪̔ ̠̟̘̕̚ ̒ 
part - time masters in psychotherapy.
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Artificial intelligence 
and social impact.













Why are we all talking about 
this now?



̠̦̊Я̧̖ ̖̖̟̓ ̦̤̟̘̚ ˲˺ ̗̠̣ ̪̖̣̤̒







A framework for ethical 
decision making



3 spheres of impact

You and your team
Charity staff
Trustees
Volunteers

Your wider stakeholder group
Service users
Donors and supporters

Wider society
In cause area (but not service users)
The general public



4 questions

1. What are our guiding principles?

2. Do we have the information we need to make a 

decision?

3. Who or what stakeholders matter to our decision?

4. What are the potential consequences of our decision in 

the short, medium and long term?



5 guiding principles

Å Beneficience : љìŔũũШŔƣШĤƖŔŰŊШċĤŸƨƣШŊŸŸĬЯШĲЮŊЮЯШĦƨƖŔŰŊШ
ƣőĲШяƚĲƖƻŔĦĲШƨƚĲƖќƚѐШŔũũŰĲƚƚењ

Å Non-Maleficience : љìŔũũШŔƣШċƻŸŔĬШőċƖůЯШĲЮŊЮЯШ
unnecessary or disproportional side-ĲŉŉĲĦƣƚењ

Å Justice: љ ƖĲШƽĲШƣƖĲċƣŔŰŊШƣőŔƚШяƚĲƖƻŔĦĲШƨƚĲƖѐШŔůƓċƖƣŔċũũǃШ
ċŰĬШŉċŔƖũǃШƽŔƣőШƖĲƚƓĲĦƣШƣŸШŸƣőĲƖШƓċƣŔĲŰƣƚњ

Å Autonomy: љ?ŸĲƚШƣőĲШяƚĲƖƻŔĦĲШƨƚĲƖѐШƚƨƓƓŸƖƣШƣőŔƚШ
action out of her own will, e.g., through informed 
ĦŸŰƚĲŰƣењШfŉЯШŉŸƖШĲǂċůƓũĲЯШċШůĲĬŔĦċũШĬĲĦŔƚŔŸŰШƚƨƓƓŸƖƣШ
system based on machine learning is supposed to 
help with the above therapeutic decision, then the 
ċĬĬŔƣŔŸŰċũШƕƨĲƚƣŔŸŰƚШŸŉШљcŸƽШĬŸĲƚШŔƣШƽŸƖťењШċŰĬШљìőŸШ
ŔƚШƖĲƚƓŸŰƚŔĤũĲењШŰĲĲĬШƣŸШĤĲШċĬĬƖĲƚƚĲĬЮ

Å Explicability: љcŸƽШĬŸĲƚШŔƣШƽŸƖťењШыŔŰƣĲũũŔŊŔĤŔũŔƣǃьШċŰĬШ
љìőŸШŔƚШƖĲƚƓŸŰƚŔĤũĲењШыċĦĦŸƨŰƣċĤŔũŔƣǃь





The ethical issues



1. Bias
2. Interpretability problem
3. Labour conditions
4. Copyright & GDPR
5. Environmental effect
6. Misinformation
7. Malinformation
8. Empowering bad actors

Ethical issues in AI for charities
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